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Video worksheet: Teacher’s notes 
 

 

VIDEO WORKSHEET: We are what we do 
 
Topic: Global issues; tolerance; ethical issues 
Activity type: Listening, speaking, vídeo,  
Level: A2 + 
Time: 20m 
Language focus: Personal adjectives; vocabulary of social issues. 
Suggested procedure: This activity is based on a 1-minute advert produced for 
the UK Nat West  in 2016. I’ve used this with a range of levels from A2-C1. The 
language is basic, but the issues it represents are universal.  
It works well as supplementary material in classes related to vocabulary of 
personality and as a lead-in to discussion on global issues and the role of banks 
in world’s problems. 
 

1. Introduction 
Students brainstorm suggestions for antonyms for the target vocabulary. I’ve 
found this works best if students have access to dictionaries or their mobile 
phones. The higher the level, the longer it can takes. 
A number of suggestions are provided below. The answers in italics are the ones 
actually used in the ad. Although some of them are a little tenuous (brave – 
stupid?), I like the idea of ‘responsible’ having both a positive and negative 
interpretation! 
 

 
 

WE ARE WHAT WE DO 
KEY 

 
 

We’re going to watch a one-minute TV advertisement based on 
‘opposites’. 

 

1. Work with a partner. Before you watch, how many opposite meanings 
can you think of for these adjectives and nouns: 
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thoughtful thoughtless, unthinking, selfish, 
inconsiderate,  
 

kind cruel, unkind, nasty, unpleasant, 
unfriendly 
 

creative destructive, unimaginative, limited, dull 
 

brave stupid, cowardly, scared, chicken, shy 
 

hero villain, criminal, bad guy,  
 
 

visionary blind, unseeing, unimaginative 
(again!), prosaic 
 
 

responsible responsible, irresponsible, cavalier, 
lazy, spoilt 
 

 
2. While you watch 

Students watch the video (up to 0’46) and complete the table with the words used 
in the ad (key below). 
 

2. Now watch the vídeo. Which opposites do they use? 

 https://www.youtube.com/watch?v=zX2VA2V0XcA 

We are thoughtful. We are ........ (1) .....thoughtless....... 

We are kind and we are ............ (2) .....cruel.................. 

We are creative, ........................ (3) .....destructive....... 

Brave, ........................................ (4) .....stupid................ 

We are heroes, .......................... (5) .....villains............... 

Visionary, and we are ................ (6) .....blind................... 

We are responsible and ............   (7) .....responsible....... 

We are all what we have done and what we will do. 

Stop the vídeo at 0:46 

 

https://www.youtube.com/watch?v=zX2VA2V0XcA
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3. After you watch 
Students in pairs discuss (from memory) which issues were respresented in the 
video. Then watch again to check their answers. Answers are circled.. N.B the 
concept of ‘old age’ is certainly shown in the video, but not necessarily as a 
problem. 
 

3. Social problems:  Which of the following social problems were 
represented in the vídeo? 

 
                 racism                      immigration           homeless people              
 
                           climate change                  unemployment 
 
                  old age                   animal rights                      pollution 
 
                               child labour                  women’s rights 
 
               hooligans                        crime                       corruption 
  
 

4. After you watch 
Students can discuss the questions below. The answer to the first question 
is NatWest Bank. This may provoke some discussion on the role of banks 
in certain social problems, and how marketing campaigns try to portray an 
‘ethical’ image. 
Students discuss which social issues affect them, and may want to add 
more that are not included here, e,g, overcrowding,. 
 

4. The vídeo finishes with these lines: 
 
So we all have a duty to do the right thing. 
We are no different........ 
 
We are what we do 

 

- What do you think the advert is for?  
- Does the answer surprise you? 
 
- Which of the social problems mentioned above are most important 

where you live? 


